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2021 Retail

$6.6T

+18% vs 2020
+22% vs 2019



Retail Growth
Year over Last Year
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Monthly Retail Sales
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Full Year Sales vs 2020

Clothing 48%

Gasoline

37%

w

Restaurant & Bars 2%
Sporting Goods, Hobby,
Musical Instrument

29%

Miscellaneous 27%
Furniture and Home
Furnishings

26%

25%

Electronics and Appliance

Motor Vehicle 24%

Total Retail 18%

Nonstore 14%
Building Mat. and Garden
Equip 14%

12%

General Merchandise

9%

Health and Personal Care

4%

Food and Beverage
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Adv Monthly, Not Seasonally Adj



2021 US Retail Foot Traffic
vs. 2020
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2021 Retail

vs. 2019




Retail Growth
Year over Two Years Ago
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Full Year Sales vs 2019

Nonstore

Sporting Goods, Hobby,
Musical Instrument

Building Mat. and Garden
Equip

Miscellaneous
Motor Vehicle

Total Retail

Furniture and Home
Furnishings

Food and Beverage
General Merchandise
Gasoline

Clothing

Health and Personal Care
Restaurant & Bars 6%

Electronics and Appliance 6%
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2021 US Retail Foot Traffic
vs. 2019
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Automobile

$1.5T

23% of US Retail
+24% vs 2019



Monthly Auto Sales
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Grocery

$901B

14% of US Retail
+16% vs 2019



Monthly Grocery Sales
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Restaurant vs. Grocery
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Apparel

$303B

5% of US Retail
+13% vs 2019



Monthly US Apparel Sales
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Apparel share of consumer spending
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E-Commerce

$TBD*

~$1T
16% of US Retail
+38% vs 2019

* Quarterly e-com data for Q4 scheduled to be published Feb 20, 2022



Non-Store Sales (E-Com & Catalog)
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Top 15 US E-Commerce Sites 2021

$376.57

Amazon

Walmart
eBay
Apple

The Home Depot

Target l $]_8,62
Best Buy l $16,82

Costco Wholesale I $14.36
The Kroger Co I $12.84
Wayfair I$12.14
Chewy I $8.93
Macy's I $8.4
Lowe's I $8.16
Qurate Retail Group I $7.92

Etsy I $7.84

Source: eMarketer Estimate

retailgeek



Holiday 2021




Holiday (Nov+Dec) Sales Annual Revenue Growth
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Holiday (Nov+Dec) Sales Annual Growth
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2021 US Retail Holiday Foot Traffic
vs. 2019
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US Holiday E-Commerce Site Visits

Top 100 E-Commerce Sites
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US Holiday E-Commerce Site Visits
2019vs 2021
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Holiday E-Com Estimates

Adobe:
* US Holiday E-Commerce Spend $204B
* Up 8.6% over last holiday season (44% vs 2019)

Mastercard:
* US Holiday Retail increased 8.5% vs 2020 (10.7% vs 2019)
e US Holiday E-Commerce up 11% vs 2020 (61.4% vs 2019)

Salesforce
* US Holiday E-Commerce Spend $257B
* Up 9% over last holiday season



https://business.adobe.com/resources/holiday-shopping-report.html
https://www.mastercard.com/news/press/2021/december/mastercard-spendingpulse-u-s-retail-sales-grew-8-5-this-holiday-season/
https://www.salesforce.com/blog/holiday-shopping-season-results/

Inflation (Dec 2021)

7%

2.3% Dec 2019




US Inflation
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Consumer Spending
2000 to 2020

Healthcare 55.4%
oo
% Education 24.7%
=
;)I)- Housing - 7.8%
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s
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'QE) Transportation -17.8%
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Apparel -52.1%
Source: U.S. BUREAU OF LABOR STATISTICS nym

retailgeek
Consumer Expenditure Surveys It



Healthcare Share of Spending
2000 to 2020
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Data Sources

US Retail & E-Com Sales Data: US Dept of Commerce
E-Commerce Estimates: eMarketer

Retail Foot Traffic Data: Placer.ai

Web Traffic Data: Similar Web

Holiday Estimates: Adobe, Salesforce, Mastercard

Subscribe to our podcast: jasonandscot.com @ Appie Podcasts

Follow us on Twitter: @Retailgeek @scotwingo



https://www.census.gov/retail/index.html
https://www.emarketer.com/
https://www.placer.ai/the-square/industry-trends/
https://www.similarweb.com/corp/research/retail-cpg/?utm_medium=non_paid_partnership&utm_source=jason-and-scot&utm_campaign=smm_shi_organic-partnership_webinar_podcast-jason-and-scot-Jan-2022_paid-prospects_global_jan_22&utm_placement=landing-page
https://business.adobe.com/resources/holiday-shopping-report.html
https://www.salesforce.com/resources/research-reports/retail-holiday-insights/
https://www.mastercardservices.com/en/solutions/data-networks/spendingpulse
https://retailgeek.com/jason-scot-show/
https://twitter.com/retailgeek
https://twitter.com/scotwingo




